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Persuasion in Advertising
Talbot

Topic:
Persuasive Advertising Campaign (for Prunes).
Assignment:

The student(s) will research the various forms and techniques of persuasion and apply them to the development of a sales or advertising campaign for Prunes.  The student(s) will then present this campaign to the class.  They will be graded on:
· thoroughness of research on their techniques and product as well as on the details of their campaign (i.e. cost, timing, target population, aspects specific to the product or target population, approaches which would be most effective and why etc…).
· accuracy as it relates to the concepts’ interpretation and use.
· creativity.
· applicability (would or could this work in a real world application).

· effort (was time invested into its creation?).

Visual aides are helpful and recommended.  It is also recommended that all group members be involved in different aspects of the project and presentation.  Reading of information from cards or papers is discouraged as it decreases the credibility of the group as an expert on this product and its sales.
Please contact the instructor if you have any questions or require any clarification on the project.
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